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VICTORIA’S INTERNATIONAL 
TOURISM PERFORMANCE
International Visitor Survey Results (latest results for the year ending March 2017)

REGIONAL VICTORIA

SPEND $387m  -9.5% 19%*
VISITORS 224.6k  -3.3% 33%*

UNITED KINGDOM

SPEND $338m +16.4% 35%*
VISITORS 120.5k +17.4% 48%*

INDIA

SPEND $2.6b   +12.7% 34%*
VISITORS 570.5 k +7.3% 50%*

CHINA

SPEND     $247m  +1.7% 27%*
VISITORS 87.5k  +0.0% 40%*

HONG KONG

SPEND $327m   +0.8% 18%*
VISITORS 209.4k +10.6% 31%*

USA

* State market share. VFR = Visiting Friends and Relatives.
Year on year growth noted. Source: International Visitor Survey, Tourism Research Australia, Canberra, year ending
March 2017, released June 2017. Expenditure includes package expenditure. Base: International visitors aged 15+.

SPEND
$7.3 billion
+7.8% y/y
26.6% VIC market share

VISITORS
2.7 million
+7.7% y/y
35.0% VIC market share

NIGHTS
66.6 million
+13.1% y/y
25.4% VIC market share

MELBOURNE

HOLIDAY
$1.8 b
+2.2% y/y

VFR
$1.2 b
-1.3% y/y

BUSINESS
$530 m 
+2.4% y/y

EDUCATION
$3.1 b
+17.5% y/y

$513 m     +28.2% y/y

519,000 +9.7% y/y

$6.8 b     +6.5% y/y

2.6 m +6.8% y/y

MALAYSIA

SPEND $409m  +8.9% 40%*
VISITORS 140.1k  +6.3% 40%*

SINGAPORE

SPEND $276m  -16.4% 26%*
VISITORS 128.6k   +9.5% 34%*

INDONESIA

SPEND    $213m   -1.4% 38%*
VISITORS 63.7k   +24.4% 40%*

NEW ZEALAND

SPEND $466m +9.8% 26%*
VISITORS 336.1k +3.7% 27%*


